
•One sentence on focus area 

•Short bio

•Education

•Professional Appointments

•Area of Specialty/Research Focus

•Publications and Scholarly Articles (link to Google Scholar)

•Honors and Awards 

•Patents/Startups/Intellectual Property (if applicable)

•Links (to lab website, social media, etc. if applicable)

•Professional photo 

* If you don’t have a good photo, you can get professional headshots for $15 at the UGA Card Office 

located in 309 Tate Student Center OR go to the Career Services for FREE at 825 South Lumpkin 

St.: https://career.uga.edu/professional_photo_booth

WHAT TO INCLUDE
Note: For publications, 
articles, honors and awards 
select top, most prestigious 
and current. This should not 
be a comprehensive list.

PROFESSIONAL WEBSITE PROFILES

https://career.uga.edu/professional_photo_booth


•Business Attire

•Well lit

•Cropped and Centered

PROFESSIONAL HEADSHOT



ONE SENTENCE DESCRIPTION
• First sentence 

summarizes 

expertise

• Provide collapsible 

categories for 

education, 

appointments, 

expertise, etc. 



• List core skills and/or 

areas of expertise

• Use keywords 

relevant to your 

industry to enhance 

searchability and 

make your profile 

more accessible

AREA OF SPECIALTY/RESEARCH



• A brief introduction 

or tagline (2-3 

sentences) 

summarizing your 

professional identity 

and what you bring 

to the table.

• Short summary of 

your research or 

interests.

SHORT INTERESTS/BIO



• Highlight key positions, 

projects or accomplishments. 

If possible, quantify your 

success 

• Keep this section concise but 

informative. If relevant, link to 

a portfolio, case studies or 

detailed project descriptions.

EXPERIENCE & ACHIEVEMENTS



RECOMMENDATIONS
PROFESSIONAL WEBSITE PROFILES

Franklin Five 

1. Professional headshot

2. Summary of research and expertise

3. Break out your categories (Education,  Appointments, Expertise, Research,  Awards, etc. 

for easy reading  (Reference Jenay Beer, Nathaniel Hunsu, Amanda Spivak, Prashant 

Doshi)

4. Consider expandable features – presents by category and then opens with more details  

(Reference Nathaniel Hunsu)

5. Prioritize/consolidate articles, honors and awards  - consider top, most prestigious and 

current



FRANKLIN OIT
ASSISTANCE AVAILABLE

Ongoing help sessions with Franklin OIT

• Weekly office hours - Wednesdays at 10:00a and 2:00p

• Departments, Centers, Institutes or Franklin Research sites

• Chance for specific instructions on managing web content 

• Note - There may be more than one person dropping in for assistance

https://franklinoit.atlassian.net/wiki/spaces/FOKFC/pages/22937745/Website+Training+Opportunities+for+Franklin+units


• Friday, Feb. 21, 1-3p.m. Rm 402, McBay Science Library,  no appointment needed

• Thursday, Feb. 27, 2-6p.m.  Lamar Dodd CAVE, no appointment needed

• The UGA Career Center offers a FREE and user-friendly professional photo booth. Drop by the 
Career Center front desk (2nd Floor, Clark Howell Hall) during the following hours: Monday – 
Friday: 8:30 a.m.-4:30 p.m. No appointment is needed. 

• The UGA Tate Student Center offers headshot photography at very affordable rates. Photos 
are taken in front of a professional backdrop and will crop, edit/airbrush, and produce prints 
or digital copies for $15. Individuals should book an appointment online.

PHOTOS



• Links to guidelines (sub-brand and UGA) 

• Faculty profile recommendations

• Graphic elements, etc.

• Story and Flow Chart templates 

• Submit a story idea: 

Franklinstories@uga.edu

• Submit a new marketing request: 

Franklinmarketing@uga.edu

• Submit a marketing item for review: 

Fcmarketingreview@uga.edu

SUB-BRAND RESOURCE PAGE

mailto:Franklinstories@uga.edu
mailto:Franklinmarketing@uga.edu
mailto:Fcmarketingreview@uga.edu
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